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01Introduction

Introduc�on

founding and development. In addi�on, the
profound awareness that drugs are
primarily a social good that aﬀects
people's health inspires and mo�vates us
to work intensively to contribute to the
growth of collec�ve wellbeing through our
ac�vi�es.
The values we believe in are based above all
on focus on people, whether they are
company employees or those living in the
territories in which it operates. This is why
our approach to social responsibility is
ﬁrmly founded on three pillars: People,
Ethics & Compliance and Environment &
Safety. By working on the basis of these
pillars, the Chiesi Group and the Chiesi
Founda�on develop and promote ac�vi�es
and projects that contribute to transforming
the abstract concept of Corporate Social
Responsibility into concrete ac�ons
oriented to sustainability.

What do Social Responsibility and
Sustainability mean at Chiesi?

The Chiesi story is one of con�nuous eﬀorts in
Research and Development and commitment to
socially responsible behaviour towards the people and
communi�es with which the company interacts. A
long-established tradi�on of knowledge and values
which has always laid the founda�ons for the
company’s mission: to combine commitment to
results with integrity, opera�ng in a socially and
environmentally responsible manner.
In many respects, the company is naturally commi�ed
to working in harmony with the needs and
expecta�ons of the communi�es in which it
operates: the search for innova�ve medicines to
more successfully cure or treat pa�ents without
eﬀec�ve treatments forms the basis for the company’s

Promo�ng well-being but also seeking
con�nuous
improvement,
in
full
compliance with strict interna�onal
standards to ensure the eﬀec�veness and
safety of our drugs, as well as their use in an
ethical and transparent way: this is also part
of our commitment to social responsibility.
We believe that the link between the
company and the territory in which it
operates is increasingly decisive for the
sustainable development of both, and that
a system only progresses when all its
elements are engaged in its evolu�on.
When the system evolves posi�vely in
general the majority of its components also
beneﬁt: this concept of a two-way
rela�onship between the individual and the
system of which it is part forms the
founda�on of the company's business in
society. All the ac�vi�es described in this
report begin with this basic premise.
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02Chiesi Group, Mission and Values

Mission and Values

MISSION

Our aim is to be recognised as a research-focused
interna�onal Group, able to develop and commercialise
innova�ve pharmaceu�cal solu�ons to improve the
quality of human life.
We wish to maintain a high quality entrepreneurial team
characterised by self-conﬁdence and a collabora�ve spirit.
Our goal is to combine commitment to results with
integrity, opera�ng in a socially and environmentally
responsible manner.

VALUES
A RELIABLE
COMPANY
Ethics

FOCUS ON
PEOPLE

Transparent

EVERYONE OF
US IS CHIESI
Sense of
belonging

Listening
Development

Responsability

TEAM
SPIRIT

VALUE
GENERATION
Innovation

Cohesion

Entrepreneurship

Collaboration

FOCUS ON
CUSTOMERS
Excellence
Devotion
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Chiesi at glance

AT A GLANCE
Chiesi is an interna�onal, research-focused company,
based in Parma, Italy.
Through our 80 years in business, we have established a
strong heritage in producing innova�ve pharmaceu�cal
solu�ons to improve the quality of human life. We are

commi�ed to delivering outstanding results with
integrity, opera�ng in a socially and environmentally
responsible manner.

Our focus is on three core therapeu�c areas:
THERAPEUTIC AREA

THERAPEUTIC AREA

Respiratory

THERAPEUTIC AREA

Neonatology

€ 966

Rare Diseases
& Special Care

€ 233

Sales mio €

€ 361

Sales mio €

Sales mio €

Our pioneering work in research and development, and in producing treatments that address unmet needs in
these and other areas con�nues to pay oﬀ. In 2016, the company con�nued to grow across all measure.

Turnover 2016

�IN MILLIONS OF EURO�
2.000

Global

1,571
Growth on 2015

1,571

7%

1,467

Europe

1,342
1,237

1,037
Growth on 2015

1,107

4.9%

US

252
Growth on 2015

Export

10.6%

Emerging Markets and IMDD

Aﬃliates
Italy

286
Growth on 2015
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Chiesi at glance

NEONATOLOGY

RESPIRATORY

RARE DISEASES

Main products

�IN MILLIONS OF EURO�

2014

2015

2016

583
492

411

171

FOSTER

176

200

175

CLENIL

NEXT DPI INCLUDED

448.3
2016
414.2
2015

�IN MILLIONS OF EURO�

28,5

209

CUROSURF

PORTFOLIO

EBITDA
2016

% on sales

174

51
ac�ve research and
development projects

28,2

Employees worldwide
3,900
2013
4,100
2014
4,500
2015
4,813
2016

4,813

671

employees in R&D, including
regulatory ac�vi�es

694

employees in manufacturing
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03Patients
Sustainability of Care

Pa�ents

In the development of our therapeutic options, we
aim to ensure a dual beneﬁt; on the one hand, to
provide genuine progress in the management of
patients, reducing the impact of their condition,
and on the other, to leverage on an health
economic beneﬁt
Paolo Chiesi
Vice-President and R&D Director
Pa�ents are the ul�mate customers for Chiesi and are increasingly centre stage as early as in the design of new
therapeu�c solu�ons, where the level of an unmet medical need is a key driver for projects iden�ﬁca�on and
selec�on.
This quest for life-changing answers has led Chiesi to develop breakthrough innova�ve solu�ons to treat and
poten�ally cure severe condi�ons in the area of rare and ultra-rare diseases, which are today available to pa�ents in
several EU countries.
We acknowledge that behind every pa�ent with a serious condi�on, and par�cularly in the area of rare diseases
and in neonatal care, there is a family in need. To help pa�ents access the only treatments currently available for an
ultra-rare condi�on prior to European regulatory approval, Chiesi is engaged in an early access programme run in a
few EU countries.
To improve the quality of neonatology care, Chiesi has adopted a total care approach, where conven�onal and
life-saving products will be accompanied by services and aides to support and improve the quality of life of young
pa�ents and their families.
Even with commonly occurring disorders such as asthma and COPD, which nonetheless impact pa�ents’ and
caregivers’ lives hugely, Chiesi is focusing on new innova�ve solu�ons to improve the quality of care par�cularly to
support pa�ents’ adherence to treatment.
In all areas, Chiesi is commi�ed to further improve by demonstra�ng the value of its products and services not only to
the medical community but also to taxpayers and health authori�es, in an awareness that this is the only approach
coupling access to innova�on and long term healthcare sustainability, and has recently agreed on innova�ve
reimbursement pathways.

For Chiesi, focus on pa�ents
also means ac�on for those
who cannot aﬀord the care
they need. In 2016, Chiesi Italy
joined the Fondazione Rava's
project "In Pharmacy for Children". This na�onal
ini�a�ve raises awareness about children's rights
and collects OTC drugs, baby food and pediatric
products with the aim of providing concrete help
for children who live in a state of health poverty in
Italy and Hai�.
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internal sustainability

Employees

Our team of motivated and competent
people is the key to building a sustainable
future for our company and the communities
in which we work
Alessandro Chiesi
Head of Region Europe

At Chiesi we are convinced that people are the most important factor to be valued as a real strategic poten�al for
business development. The company has always been worked to establish this principle to demonstrate in a
concrete way, the recogni�on and apprecia�on of the commitment that our employees bring each day to their
work.
Placing the wellbeing of employees at the centre of the Group's policy means laying the founda�ons for a
sustainable future. We therefore renewed the company’s commitment to listening to the needs of its collaborators
in 2016 via the second edi�on of VOICES, a survey aimed at iden�fying areas of strength and opportuni�es for
improvement to deﬁne future ac�on plans from the employees’ point of view.
Chiesi decided to invest in the professional development of all Chiesi people by upgrading and implemen�ng
training programmes and promo�ng People Care ini�a�ves including workshops, �me-saving ini�a�ves, ﬂexibility,
sustainable mobility and extra-work recrea�onal ac�vi�es (CRAL). To guide the professional development of the
Group's employees, a Model of Competences has been developed, which takes into account the diﬀerences in
contexts and cultures in the countries where the company is present by enhancing the value of diversity.

Professional development: the Chiesi Competency Model

THOUGHT

Innovate and forward thinking
Demonstrate business knowledge
Make eﬀec�ve decisions

RESULTS

Plan & execute eﬀec�vely
Drives results

PEOPLE

Inﬂuence and inspire
Build strong teams and networks
Manage and develop people

SELF

Build trust and conﬁdence
Be resilient and learn from experience
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Employees

People Care

Internal Workshops 2016
In 2016, several seminars were held on the topic of family and the rela�onship with children,
nutri�on and the right posture at work for the employees at the Parma headquarters.

Francesca Valla
Una Tata in Famiglia

PARENTS AND SONS: COMMUNICATION AND
CONFLICT MANAGEMENT

THE 5 COLOURS OF HEALTH, SCIENCE ON THE TABLE

POSTURE IN THE OFFICE: ACTIVE EXERCISES FOR PREVENTION

M.Antonelli
Fisioterapista

DIGITAL TECHNOLOGIES: FRIENDS OR ENEMIES?

Health Project
In 2016, the Health Project was launched for all Parma employees. This is a medical
programme based on preven�on, analysis and specialist support.

A�endance 2016 (Italy)
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Par�cipants

Requested visits

502

2,030

AMBULATORY ACTIVITY

PREVENTION OF CARDIOVASCULAR
DISEASES

PREVENTION OF CHRONIC OBSTRUCTIVE
PULMONARY DISEASE �COPD�

PREVENTION OF MOST COMMON
NEOPLASIAS

Employees

BRASIL

UNITED STATES
OF AMERICA

In this con�nuous eﬀort to improve the workplace condi�ons for our collaborators, we have received several
acknowledgements to be proud of: in 2017, Chiesi Farmaceu�ci was cer�ﬁed as Top Employer Italy for the 9th
consecu�ve year. This conﬁrms the company’s excellence in working condi�ons, training opportuni�es, people
development and enhancing the value of talents at every business level.
In addi�on to Italy, other aﬃliates have received this pres�gious cer�ﬁca�on in 2017: Chiesi France, Chiesi Germany,
Chiesi Poland, Chiesi United Kingdom and Chiesi Spain were conﬁrmed Top Employer Europe for the ﬁ�h consecu�ve
year. Chiesi USA also received Top Employer USA cer�ﬁca�on for the second consecu�ve year, and for the ﬁrst �me,
Chiesi Brazil was also awarded Top Employer Brazil.

Commitment to inclusion at
Chiesi France
At Chiesi France, focus on the inclusion of colleagues with disabili�es has involved various communica�on and
awareness ini�a�ves.
One example was the par�cipa�on and support to Abilympics in 2016, an interna�onal Olympic event aimed at
changing the perspec�ve of disabled people’s abili�es. This broad ranging awareness-raising project also involved
crea�ng a ﬁlm on the ac�vi�es carried out in collabora�on with HANDIEM for internal use and a brochure containing
interviews with the employees.
In addi�on, during Disability
Week 2016, Chiesi France
organized a theatrical workshop
aimed at raising awareness of
the
daily
meaning
of
experiencing a disability.
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external sustainability

Community

A company is not a monad, but lives within a system
from which it can not only absorb, otherwise the
system would be exhausted and the company with it.
It is not simply a matter of giving back to the society
some of the beneﬁts that the company gains; It is a
matter of taking a leading role in civil and economic
development. The way to develop the company is to
develop the system in which it lives
Maria Paola Chiesi
CSR & Chiesi Foundation Director

40 PROJECTS SUPPORTED IN 2016
Health and preven�on
4 projects

Social development
12 projects
(8 related to disabilty,
3 to childhood, 1 to school)

Ethical ac�ons, which go beyond what is strictly
required by legisla�on, enable our company to
contribute to the sustainable development of the
society in which we live by combining ethics and
business. For Chiesi, this mission means not only
genera�ng proﬁts for reinvestment to support the
company's scien�ﬁc research programmes, new
therapeu�c op�ons for pa�ents and quality jobs. It
also means listening to the society’s needs and
integra�ng them into our business decisions. It means
making available to the community not only economic
resources, but also the scien�ﬁc, technical and
managerial knowledge that the company has gained
during its 80 years of ac�vity.
We believe we can make a contribu�on that will
have a posi�ve impact on society by suppor�ng its

Culture
12 projects

Solidarity and Volunteering
14 projects

development in health care and social and cultural
opportuni�es. This is why Chiesi supports and carries out
projects dedicated to helping the most vulnerable people
in society, par�cularly children and young people, the
elderly and people in ﬁnancial diﬃcul�es.
We are also convinced that a cultural context oﬀering a
range of opportuni�es, which is both varying and
s�mula�ng, is of fundamental importance for
aggrega�on and the healthy development of society. This
explains why most of our eﬀorts focus on enhancing the
quality of the cultural ini�a�ves on oﬀer in the
communi�es where we live.
Excep�onally, in 2016 the Company decided to engage at
the na�onal level. Thanks to the par�cipa�on of its
employees, Chiesi has collected a fund to be allocated to
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Community

a project for those aﬀected by the earthquake in central Italy. The ﬁgure, gathering with the par�cipa�on of the
collaborators and doubled by the Company, will accrue to the ﬁnding of a project in collabora�on with local
ins�tu�ons, with the aim of accelera�ng the response to the needs of popula�ons that are going through a diﬃcult
�me and contribu�ng to the gradual return to the normal for those who have unfortunately lost their homes, jobs
and their daily lives.
Building a concrete link between the company and the community means encouraging the exchange between
our collaborators and the requests and opportuni�es within the territory.
Volunteer Week, now in its 2nd edi�on, was therefore held once again this year. The ini�a�ve gave 385 employees the
opportunity to put Chiesi’s Values into prac�ce and provide prac�cal help for communi�es in Parma and the
province.

Volunteering Week 2016 (Italy)

+36%

1,540

subscrip�ons compared
to the ﬁrst edi�on

total hours of
volunteering

20

~ 1,000

non-proﬁt associa�ons
supported

16 | CSR 2016

items collected and donated
to associa�ons

Community

Since 2016, Chiesi is among the founders, along with other local
companies in the Parma area, of the associa�on Parma, Io Ci
Sto! and Alessandro Chiesi was appointed President.
Founded with the aim of crea�ng ini�a�ves of excellence and
enhancing the Parma area, the associa�on promotes,
organizes, supports and coordinates social, cultural,
educa�onal and research ini�a�ves aimed at the economic and
social development of the city of Parma and its Province.
The associa�on supports and ﬁnances projects dedicated to 4
petals: Food, Culture and Music, Educa�on and Innova�on,
Tourism and Leisure.

FOOD

TOURISM AND
LEISURE

CULTURE AND
MUSIC

TRAINING AND
INNOVATION

During 2016 the associa�on primarily launched a series of
ini�a�ves to raise awareness on the Parma, io ci sto! and gather
the support of new companies and stakeholders in the territory
by running four workshops. These themed events gave ci�zens
an opportunity to bring their ideas and contribu�ons regarding
new projects for the city and its territory.
During its ﬁrst year of ac�vity, the Council of the associa�on examined and discussed several projects within the four
selected areas and the most important ini�a�ves supported by Parma, io ci sto! include:

Verdi Oﬀ the ﬁrst project supported by the associa�on, in collabora�on with the Regio Theatre of Parma and Parma
City Council. Verdi OFF was a series of events forming part of the Fes�val Verdi, which brings ci�zens and tourists
closer to Verdi's music, over a period of 38 days with 63 events and more than 150 appointments, almost totally
free, with 1,380 ar�sts and more than 10,000 viewers.
Interna�onal School of Higher Educa�on on Food and Nutri�on. In 2016 Parma io ci sto! and the University of
Parma have joined forces to set up an important project for the ﬁrst Interna�onal School of Higher Educa�on on
Food and Nutri�on, a unique and pres�gious ins�tu�on in the world and part of the University’s "Food Project"
project that will work as a hub. Thanks to the synergies and combined eﬀorts of the associa�on, the University and
local businesses, the necessary investments have been gathered to start this pres�gious educa�onal project. Parma
io ci sto! contributed by raising €3,900 million, which adds to the €4,750 million already allocated by the University.
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Ethics and Compliance

Ethics and transparency are an integral part of our
business development project, combined with the
expertise of our people and the quality of our
products
Alberto Chiesi
President

Being a reliable company is a value for Chiesi, but also a goal to con�nue pursuing and consolida�ng through the
ethical commitment of all its people.
For this reason, Chiesi asks each employee to contribute to the development of the business with skills, dedica�on
and passion, but also by working ethically and transparently.
To ensure that people are aligned on the importance of ethics business, in 2002 Chiesi adopted a Code of Ethics and
Conduct as an instrument to deﬁne the commitments and responsibili�es which govern the company’s ac�vi�es.
Since then, focus on this area has developed steadily and in 2012 led to the implementa�on of the Chiesi Group
Guidelines on Ethics and Compliance, with the aim of providing a common framework of rules to follow and align
governance processes and systems with, ensuring that all key risks are iden�ﬁed and managed eﬀec�vely, un�l the
formal recogni�on of the responsibili�es of this domain to an autonomous and independent func�on through the
establishment of the Group Compliance in 2015.

2016 Activities
In 2016, Chiesi con�nued to invest its eﬀorts in these areas. Corporate Internal Audi�ng developed risk
assessments and audits in several countries that have adopted an�-corrup�on policies in the mean�me.
In Italy the company’s Vigilance Body con�nued its monitoring ac�vi�es regarding the adequate and eﬀec�ve
implementa�on of law 231, with training ac�vi�es for the Organisa�onal, Management and Control Model (rela�ng
to law 231/2001), with the aim of providing more informa�on about the law and how to apply it.
In 2016, the An�-Bribery and Corrup�on Policy was adopted at the Group level to provide employees a set of
general principles on how to recognize and avoid undesirable behaviours, in line with the Code of Ethics and
Conduct of Chiesi.
In 2016, the Group Guidelines on Healthcare Interac�ons have been implemented at a Group level, to establish
and adopt common rules on the interac�on of the company employees with healthcare organiza�ons and
healthcare professionals.
Finally, in 2016 it was approved the plan for the implementa�on of the Conﬁden�al Repor�ng System, which will
be implemented in 2017. It is a telema�cs system which allow employees to report behaviours that might cause
damage to the Company, both from an economic and reputa�onal point of view.
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Environment and Safety

As an international group focused on research and
development, we are deeply committed to
accomplishing our dual mission of discovering and
developing innovative drugs and contributing to
environmental sustainability by creating a safer
environment for all people who are part of the
community we work for.

Ugo Di Francesco
CEO
The commitment to operate whilst respec�ng the environment is a fundamental premise of Chiesi’s mission. The
growth of the Group is accompanied by increasing focus on sustainability as it aims for con�nuous improvement in
terms of carefully controlled use of resources and a�en�on to the health and safety of people.
In 2016 the implementa�on of the Corporate HSE (Health, Safety and Environment) Guidelines began. These
guidelines address all the Group's areas: produc�on sites, R&D centres and non-produc�ve sites (i.e. sales and
logis�cs).
Regarding the produc�on area, Chiesi France and Chiesi Brazil have also introduced cer�ﬁca�on for their safety and
environmental management systems, in accordance with the OHSAS 18001 and ISO 14001 standards.

Environment
2016 was a posi�ve year for environmental performance. Energy and water indicators have declined, despite the
con�nued upgrading of new produc�on units. Responsiveness to resource management has helped to increase the
amount of waste recovered since the previous year. A tremendous eﬀort has been made by Chiesi Brazil, which has
voluntarily disposed of the asbestos s�ll present in the site roof.

0

Energy Consumption
[TOE* /million units]
*TOE = Ton of oil equivalent

Water consumption
[m3/million units]

CO2

CO2 Air Emission
[t / million units]

Recycled waste
[% of the total]

2016
2015
2014

300
126
141
153

0

6,000

2016
2015
2014

3,085
3,129
3,290
0

150

2016
2015
2014

93
101
97
0

2016
2015
2014

100
48.2
45.6
51.4
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Environment and Safety

Certiﬁcation of the Carbon Footprint studies
An important result was the comple�on of the Carbon Footprint studies. The company has chosen to quan�fy
greenhouse gas emissions throughout the life cycle of the main inhalant products and to cer�fy the results
obtained through a third party. The cer�ﬁca�on obtained was issued in accordance with interna�onal standard
ISO TS 14067 .

In addi�on, in 2016, Chiesi contributed to the dra�ing of an Environmental Organiza�onal Model (MOI) addressing
Small and Medium Enterprises to encourage the implementa�on of an environmental management system aimed
at improving performance and complying with legal requirements. The document was jointly created with UPI
(Unione Parmense Industriali), Centro E�ca Ambientale of Parma, Agenzia Regionale per la prevenzione, l’ambiente
e l’energia dell’Emilia-Romagna (ARPAE) and other experts in the area

Safety
During 2016, con�nuous improvement programmes
were developed to prevent accidents and Behaviour
Based Safety (BBS) teams were asked to pay par�cular
a�en�on to the assessment of the safest behaviour to
be applied by all colleagues.
To look at the company's security needs, an HSE
survey was planned to iden�fy the needs of individual

areas in terms of security, with the dual purpose of
assessing knowledge reten�on on the topic and
collec�ng feedback on the sa�sfac�on level of the
security services oﬀered.

The commitment of Chiesi Brazil and Chiesi France to
environment and safety at work
To promote health and safety at work, in September
2016 Chiesi Brazil organized a week on the
preven�on of workplace accident. During the event,
many topics were addressed: health, ergonomics,
mo�va�on and work-life balance.
All employees were invited to a�end seminars, share
experiences and reﬂect on how to improve these
aspects within the company. Chiesi Brazil has
con�nued to show its commitment to the
22 | CSR 2016

environment through a Reforesta�on Programme,
aimed at repopula�ng an area of Sao Paulo with 1,167
new trees.
Chiesi France conducted a voluntary containment test
on the en�re new produc�on line to verify that the
actual level of elimina�on of exposure to chemicals
has been met in accordance with the SMEPAC
guidelines of the ISPE (Interna�onal Society for
Pharmaceu�cal Engineering).

Environment and Safety

Sustainable mobility: the two victories of Chiesi
In 2016 Chiesi has developed two projects on sustainable mobility - one
at a na�onal level and a second one at a European level - that have been
both awarded with the ﬁrst prize at the Mission Fleet Award 2016 in
Milan and at the Fleet Europe Forum & Awards 2016 in Barcelona.
Regarding the European scenario, Chiesi presented a project that
involved 10 European countries, with 1600 cars involved in total. The
objec�ve was to reduce CO2 emissions by 12,5% in 4 years, with a
consequent reduc�on of CO2 emissions of 840t (201t/year).

2016 Winner

1° Prize

In Parma, the project awarded focused on:
the replacement of obsolete cars with 6 hybrid cars and 3 electric cars. Only for the latter, the expected savings
of CO2 are 3.25t/year;
the introduction of a Taxi Service for transfers between Chiesi oﬃces located in diﬀerent places of Parma. The
taxis used are mainly hybrids and allow a reduction of emissions of 1,4t CO2 per year;
a home/work plan with bus and train subscriptions;
a plan to encourage the use of bicycles by providing parking lots, dedicated access routes and a bicycle track
section.

Two ambi�ous projects for both Chiesi Italy and the whole Group, as well as two important steps towards a more
sustainable business.
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The Chiesi Founda�on

The desire to combine the value of Ethics and the Knowledge inherited from the company in the scien�ﬁc areas of
neonatology and pulmonology led to the crea�on of the Chiesi Founda�on in 2005.
The Founda�on, one of the most concrete expressions of Chiesi's social responsibility, is a no-proﬁt organiza�on that
aims to promote health and alleviate the suﬀering of pa�ents aﬀected by respiratory and neonatal diseases in
some of the poorest areas of the world, where the company has no produc�ve or commercial ac�vity.
The Chiesi Founda�on is par�cularly commi�ed to improving the condi�on of newborns, both through the funding of
scien�ﬁc research projects and through its interna�onal coopera�on project aimed at improving the quality of
neonatal care in low and middle income countries and promo�ng full realiza�on of the right to health in the
interna�onal communi�es that are in most need.

Chiesi Foundation programmes
Scien�ﬁc Research and
Dissemina�on of Knowledge
Be�er understanding of the pa�ents’ needs and improving their
management, through the study of physio-pathological mechanisms
and phenotypes and in-depth analysis of psychological aspects and
socio-economic factors involved in pa�ent care
Promo�ng scien�ﬁc communica�on and the dissemina�on of
knowledge between pa�ents, community and ins�tu�ons

Educa�on
Suppor�ng the scien�ﬁc ac�vi�es of young researchers, by funding
research doctorates
Promo�ng innova�ve training ini�a�ves for healthcare providers and
pa�ents as part of joint ini�a�ves with organisa�ons ac�ve in the
healthcare and educa�on sectors

Interna�onal Coopera�on
Contribu�ng to the development of low-income and middle-income
countries by providing scien�ﬁc means and knowledge
Promo�ng full rights to health for the popula�ons most in need, with a
par�cular focus on neonatal health

One of the main projects conceived and carried out directly by the Founda�on, which entered in the opera�onal
phase in 2016, is the NEST Project - Neonatal Essen�al Survival Technology, the result of an awareness of the
inequali�es of access to quality neonatal care found in many areas of the world.
CSR 2016 | 25

The Chiesi Founda�on

the San Camille Hospital in Ouagadougou, Burkina Faso

Neonatal Essential
Survival Technology

PROMOTING THE ACCESS TO ADEQUATE NEWBORN CARE IN LESS DEVELOPED COUNTRIES:
the NEST project Neonatal Essential Survival Technology
The NEST Project is developed through pilot interven�ons in three African hospitals which the Founda�on has worked
alongside for some �me: the San Camille Hospital in Ouagadougou, Burkina Faso; the Saint Jean de Dieu Hospital in
Tanguietá, Benin and the Hospital of Ngozi in Burundi. The long-term objec�ve is to create a sustainable model of
neonatal care in hospitals with limited resources.
Moreover, within the framework of the NEST Project, in 2016 the Chiesi Founda�on con�nued providing support to
the Na�onal Schools of Neonatology: training programs in Azerbaijan, Mongolia and the Ukraine, which address
local healthcare professionals, in order to promote the improvement and specializa�on of neonatal care skills to help
raise quality standards of the essen�al neonatal care provided.
The Chiesi Founda�on’s commitment to interna�onal coopera�on is not just about neonatology
but also concerns pulmonology. In 2016 the ﬁrst phase of the three-year pilot Project GASP Global Access to Spirometry Project was completed. The project aims to create the ﬁrst
Laboratory of Spirometry and develop a training programme for the management of respiratory
diseases in Guyana, South America. The goal over the next few years is to further support the
project - ini�ally only implemented in Georgetown – and scale it up in others areas of Guyana to
validate the model and introduce it in other low resources countries.

Ucraina

Azerbaijan

Mongolia

Guyana
Burkina Faso
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Burundi
Benin

The Chiesi Founda�on

Chiesi Foundation at a glance
SCIENTIFIC RESEARCH: more than € 1,500,000 donated in
the last 10 years as unrestricted grants for scien�ﬁc
research and PhDs for young researchers. Over 280,000
euros donated in 2016
INTERNATIONAL COOPERATION: In 10 years, more than €
500,000 allocated for interna�onal coopera�on ini�a�ves
in the health sector, aimed to promote the full realiza�on
of the right to health for pa�ents in the most disadvantaged communi�es of the world.
Over 182,000 euros invested in 2016 in the NEST Project,
aimed at improving the quality of newborn care in countries with limited resources.
Over 16,000 euros invested in 2016 in the GASP Project,
for the crea�on of the ﬁrst spirometer laboratory and the
development of a training program for the management of
respiratory diseases in Guyana, South America.
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